Join the Simba Education Mailing List today!

Let Simba Information be your guide to the
fast-moving world of educational publishing. Return
the card below to receive free e-mail updates from
Simba Information, including:

B Notices to download free executive summaries
when new reports become available;

H Headlines from Educational Marketer and Electronic
Education Report;

B Information about upcoming events, including our
annual educational publishing conference

Act now! The first 50 respondents to

return the card below
will receive a FREE
Simba DATASTICK
(a $25 value).

You will receive our e-mail updates approximately
once every six weeks. Please know that by signing
up for this list, your personal information, including
your name and e-mail address, will not be shared
with other organizations.
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Simba guides
the way
with premier
market intelligence!

Uncover market opportunities!
Assess funding and spending!

Gauge format and delivery priorities!
Strategize publishing initiatives!

Making the right decisions demands the right market intelligence. Simba Information
puts you on track, eliminating guesswork and margin for error.

The leading authority for market intelligence in the media industry, Simba analyzes
the forces, the needs and the opportunities shaping the educational publishing
market. That's why astute professionals rely on Simba to guide them with exclusive
news, analysis and forecasts:

B In-depth Market Forecast Reports
B Up-to-the-minute Newsletters
B Insightful Webinars, Briefs and Conferences

B Results-oriented Consulting

Only Simba provides unbiased analysis, accurate forecasts, penetrating research
and strategic tips for success.

Count on Simba to speed your success in six key markets:
B Educational Publishing
H Trade Publishing
B Professional and STM Publishing

B Information Publishing
B Yellow Pages & Directory Publishing

B Corporate Training

Get custom answers from Simba Consulting

Analysts at Simba Information can leverage their industry knowledge for
your success, providing specific answers to guide the direction of your
company and products.

Contact www.simbanet.com/education/info.asp
or 1-888-Bowker2

Save the Date!

When: Thursday,
October 19, 2006

Where: The Princeton Club
15 West 43rd Street
New York City
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t:m:\ SIMBA | INFORMATION

“0“ a Bowker Company

A Bowker Company
630 Central Avenue
New Providence, NJ 07974

Simba Information’s 2006 Signature Education Event:
Voyage to Achievement:

PreK-12 Market Opportunities in
the Age of Accountability

Simba’s renowned annual conference connects leading educators, experts,
publishers and Simba analysts to:
B Discuss trends
B Learn from peers, leading educators and experts
B Gather critical intelligence
Praise for last year’s conference:
Voyage to Achievement: Navigating 21st Century PreK-12 Market Opportunities

“It was great to hear a frank discussion on what publishers

need to do to help school districts.”
— Kim Kleeman, President, Shakespeare Squared

“Good conference! The content was very relevant to our business.”
— David McCool, President, Muzzy Lane Software

“I liked the mix of speakers provided.”
— M. Glatsko, Director of Business Development, ProQuest

Register today at www.simbanet.com/education/info.asp

The right information
is the path to success.

Succeed with Simba,
your educational publishing partner.
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Access in-depth
information
in Simba’s
comprehensive
reports!

The proof is
in the content!

Look at these insights found only
in Print Publishing for the School

Market 2005-2006

Textbook Sales Rebound in 2005:
Sales of textbooks declined 2.4% to
$3 billion in 2004. In 2005, with the

textbook cycle on the upswing,
Simba projects industry-wide text-
book sales will reach $3.33 billion,

up 10.6% from 2004.

McGraw-Hill Leads Simba’s
Exclusive Adoption Scorecard:

In the 2005 textbook adoptions
tracked by Simba, McGraw-Hill was
the leading publisher, capturing a

32.,4,% market share on sales in

those adoptions of $146.6 million.

For All Media, The School Market
Grows an Estimated 5.8% in 2005:

Simba estimated a slight growth in
the overall market in 2004 to $7.59
billion, up 3.2% from 2003. For an
industry on the mend, the pace
accelerated in 2005 to a 5.8%
overall increase to a projected

$8.03 billion.

imba’s premier market research reports deliver the facts and forecasts for

strategic decisions that get you where you want to go. With a wealth

of information on instruction media for PreK-12 schools, they are must-
have tools to navigate the educational market.

Print Publishing for the School Market 2005-2006
Available now!

This reference provides information on the six most prominent media formats:
textbooks, print supplements, manipulatives, assessment, classroom magazines,
and trade books.

Print Publishing for the School Market
guides you with market size data and
growth forecasts, analysis of market trends
and tips for success. You get more market
information than ever before:

Print Publishing for

the Schogl Mark
2005-200¢ .

New! Advances in the movement to
universal PreK

New! Emphasis on high school
standards and achievement

New! Market opportunities for
intervention materials

New! Expanded section on assessment
New! Focus on professional

development market opportunities .
Download executive summary now at
www.simbanet.com/education/info.asp

Available Now! 1ISBN 0-8870-9309-4 $2,390

Table of Contents

Chapter 1: Industry Size & Structure

Chapter 2: Enroliment & Demographics

Chapter 3: Funding

Chapter 4: PreK & High School Trends & Initiatives
Chapter 5: Textbooks & Adoptions

Chapter 6: Supplementary Instructional Materials
Chapter 7: Testing

Chapter 8: Professional Development

Chapter 9: Forecasts & Conclusions

Chapter 10: Company Profiles - Cambium Learning, Educational Testing Service,
Houghton Mifflin Co., The Princeton Review, Scholastic Corp., and more

Log on to www.simbanet.com/education/info.asp to view detailed
table of contents and the complete list of companies.

Order at www.simbanet.com/education/info.asp
or 1-888-Bowkerz

The proof is
in our track record!

Look at what Simba said in
Electronic Media for the School
Market 2004-2005:

Simba’s forecast: “...sales
of comprehensive courseware will
outpace the industry with a 12.3%

compound annual growth rate and
a 40.5% share of market.”

Today, comprehensive courseware
is recognized as the best way to
deliver electronic curriculum,
incorporate learning assessment and
personalize learning.

Simba’s forecast: “The
modular sector is projected to
experience a very slow revenue
decline, losing market share from
57.2% in 2004 t0 42.7% in 2007.
Online courseware continues to
grow at a compound annual rate
of 8.4%, with projections to reach
$175.7 million in 2007 for an 8.5%
share of market.”

Today, as schools demand products
that assess specific skills, courseware
is gaining market share at the
expense of modular software.

Simba’s forecast: “As schools

continue to use videos and DVDs,
the technology to use them is
spreading. This sector will grow

steadily... to $171.6 million by 2007.”

Today, the use of videos and DVDs
continues to grow. Future
investment is likely to be in

streaming media, giving teachers
access to thousands of clips already
correlated to standards.

Order at

Electronic Media for the School Market 2006-2007
Available April 2006!

Keep pace with timely newsletters!

Educational Marketer - the pre-eminent source of busi-
ness news and analysis for more than 35 years, delivering
information to leverage success:

Get on a fast track
with fast-breaking
news!

Get essential information for successful business decisions in 2006 and
beyond! Electronic Media for the School Market reveals the latest trends,
including which schools are poised to make electronic media purchases in
2006 - and which software vendors top their lists.

www.simbanet.com/

B Textbook adoptions alerts

B Mergers and acquisitions

Crucial data and analysis gives you up-to-date information on: B Tested success strategies for PreK-12 and college

markets | = education/info.asp

B Exclusive rankings by revenue of PreK-12, college
and supplemental publishers

M Instructional software

B Online services and the Internet Electroni M
nic Media

for the
; . School Market.
B Emerging technologies g HN N 2006-2007

B Multiple media packages
Locate industry leaders and smaller publishers... see who’s

behind the latest textbook and software publisher alliances... and view strategies for
non-adoption states.

B Funding

or 1-888-Bowker2

Uncover revenue opportunities with

Sign u
onﬁ:e E)r

exclusive growth figures and projections THREE FREE Educational Marketer 36 issues - Price $650

by media and market segment... Target ISSUSE.S %faany Electronic Education Report - reveals opportunities in the multi-billion dollar

partners-or acquisitions with profiles, — I market for PreK-12 electronic instructional materials: g |
revenue rankings and three-year forecasts... Newsletter! ELECTRONIC

Assess your performance against the M Up-to-date revenue analysis EDucATION REporT

]

competition... Plan your growth strategies.

B Growth and market share data

B Market growth trends in Web-based instruction

Order at
www.simbanet.com/education/info.asp >

or 1-888-Bowkerz Download executive summary now at
www.simbanet.com/education/info.asp

Available April 2006 1SBN 0-8870-9324-8 $1,995

Get news and analysis about software, multimedia/CD
ROM, distance learning, Internet/online services, and
video streaming.
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Electronic Education Report 24 issues - Price $625
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Hone your edge with Simba Webinars!

Sign up for our mailing list at www.simbanet.com/education/info.asp to learn
about upcoming Simba Webinars that help you keep pace with the evolving
educational market.
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Identify opportunities with timely Simba
Business Briefs

New in January 2006! K-12 Professional Development K-12
Market Opportunities: In rapidly evolving $5 billion S0 033 g;::::ﬂ;.nal
market, this research ensures your products will be rel- Harkef <l
evant to districts implementing professional Opportunities
development programs.
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Simba... the power of intelligence.

Simba Information

A Bowker Company

630 Central Avenue

New Providence, NJ 07974
908-286-1090

Editorial Office

60 Long Ridge Road - Suite 300
Stamford, CT 06902

To order, visit
www.simbanet.com/education/info.asp
or call 1-888-Bowkerz Option 2.
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Available January 2006
1SBN 0-8870-9320-5 $350

203-325-8193
www.simbanet.com/education/info.asp



